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Ubiquitous communication and informa-
tion technology refer to those technical de-
vices, services and practices which have be-
come habituated elements of everyday life.
Domestication of technology is the social
and cultural process whereby technology
is actively adopted and adjusted into eve-
ryday practices. When domesticating tech-
nology users familiarize themselves with it
and choose and mould the ways it is used
to fit their own particular needs and hab-
its. At the same time they negotiate with
their social and cultural environment about
meanings and norms of using that technolo-
gy; what are the proper ways of using it and
what are not.

This research project will study the domes-
tication of communication and information
technology by comparing research materials
from various cultural settings. Informant’s
experiences are observed and collected for
one year. Information will be amassed by
carrying out interviews and ethnograph-
ic observations of the informant’s ways of
using social media. The research group also

provides the informants with Internet based
services and invites them to take part in a so-
cial communication process where they can
share their experiences, ideas and impres-
sions of using technology.

This study contributes to basic research in
social and cultural studies of technology as
well as relevance for applied research and
development of technology. Our aim is to
generate conceptual knowledge of the social
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and cultural processes whereby new tech-
nology is being adopted to ubiquitous ele-
ments of everyday practices. Practices of do-
mestication are studied at the levels of indi-
viduals, groups and social networks and also
in relation to more a general social and cul-
tural process. This project will also contrib-
ute to methodological development of social
and cultural studies of technology by inno-
vating and testing methods of collecting re-
search materials.
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